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SUMMARY 
 
Staff and volunteers from Northeastern Ontario Tourism (NeONT) attended nine consumer shows in 
Ontario, Québec, and the northern United States.  The breakdown is as follows: 
 
Two fishing shows:  The Toronto Spring Fishing Show and the World Fishing and Outdoor Expo in 
Suffern, New York 
 
One hunting show:  The Great American Outdoor Show in Harrisburg, Pennsylvania 
 
Two outdoor shows:  The Toronto Outdoor Adventure Show and the Outdoor & Adventure Travel 
Show in Ottawa 
 
Three motorsports shows:  The International Snowmobile, ATV & Powersports Show in Toronto; Salon 
Moto et VTT de Québec in Québec City (Québec City Motorcycle & ATV Show; and the North 
American International Motorcycle Supershow in Toronto  
 
In addition, NeONT partnered with the Ontario Tourism Marketing Partnership Corporation (OTMPC) 
to attend the Greater Philadelphia Outdoor Sportshow February 25-28, 2016, at the Greater 
Philadelphia Expo Center in Oaks, Pennsylvania.  

 

               
 

Bernadette Lindsay, NeONT Partnership & Product Development Coordinator,  
at the Toronto International Snowmobile, ATV & Powersports Show 



SURVEY SAYS 
 
For the second consecutive year, NeONT invited people who had visited the Northeastern Ontario 
booth at consumer sport and travel shows to complete a survey about their experience. NeONT 
offered an iPad Air as an incentive to complete the survey.  
 
NeONT contracted CBRE Tourism & Leisure Group (formerly PKF Consulting) to prepare, analyze, and 
report on the survey to collect feedback on NEONT’s success at consumer shows and to provide input 
on a coordinated action plan for attending future consumer shows in order to achieve greater lead 
generation and sales conversion. 
 
The 2015-16 survey saw a 50 per cent increase in respondents. Seventy-two per cent of the respondents 
indicated that they had physically travelled to Northeastern Ontario within the past 12 months, and of 
those, 99 per cent would visit again. This compares favourably with the 64 per cent who had travelled 
to the Region when surveyed in 2015. 
 
The report analyzed when the respondents travelled, what motivated them to travel, where they 
travelled from, and where they travelled to in Northeastern Ontario. 
 
To read the complete Northeastern Ontario Consumer Show Attendee Survey and Analysis report, visit 
http://www.northeasternontario.com/research-and-reports. 

 
LITERATURE DISTRIBUTION 

 
The NeONT 2016 BIG Adventure Guides were distributed as 
the primary lure piece at the consumer shows. To better 
appeal to our key markets, the Guide was once again 
printed with three different covers. The outdoor cover 
features a canoe and an iconic pine tree, the fishing cover 
features a father and son casting from a boat, and the 
motorsports cover features a scene from the legendary 
New Liskeard Bikers Reunion. Three thousand seven 
hundred and eighty-two guides were distributed at the 
consumer shows.  
 
For the 2015-16 consumer show season, NeONT offered its 
Brochure Distribution Program to Partners, giving them the 
opportunity to display their promotional material at the 
shows. Fifteen partners took advantage of the program and 
5563 brochures were distributed. 

 



NeONT also produced a set of six double-sided 4” x 9” rack cards, which featured the Top 5 favourites 
as chosen by consumers in an online contest. The categories are as follow:  
 

! Paddling and Hiking Trails 
! Snowmobile Loops and ATV Trails 
! Winter and Summer Outdoor Activities 
! Festivals/Events and Attractions 
! Fishing Holes and Fish Species 
! Motorcycle Routes 

 
 

 
 



CONTESTS 
 
Contests are a great way to build awareness about Northeastern Ontario and its Partners, to get 
consumers excited about visiting the Region, and to encourage new subscribers to sign up for the 
Travel eNewsletter.  
 
At the Toronto International Snowmobile, ATV & Powersports Show, NeONT partnered with the 
OTMPC to present the BIG Trails Snowmobile Contest—two full days of riding the Northern 
Corridor du Nord in Ontario Federation of Snowmobile Clubs District 15. 
 
The contest was promoted online, through social media, by a poster displayed at the show, and by 
specially designed postcards, which were distributed to dealerships and repair shops. Over 3500 
postcards were handed out at the snowmobile show, and each of the four OFSC clubs in the Region 
was also given postcards to distribute. 
 
The contest winner, Joshua from Tottenham, Ontario, was among the 220 snowmobile enthusiasts who 
filled out a ballot while attending the Toronto International Snowmobile, ATV & Powersports Show. 
 

 

TRAILS.ca



 
The BIG Fly-in Fishing Contest served as the lure at the fishing, hunting, and outdoor shows. 
Sponsored by Nemegosenda Lake Lodge and Air Ivanhoe, the prize was a four-day American Plan 
getaway for two that included a day of guided fishing.  
 
Two hundred fifty-six paper ballots and 658 online entries were submitted. The winner, Bev from 
Sudbury, entered the contest online. She and her guest will be enjoying their fishing getaway at the end 
of June 2016.  
 
The BIG Runs Motorcycle Contest offered the winner three days of riding the Lake Temiskaming 
Circle Tour. The contest was promoted at the Québec City and Toronto motorcycle shows, online, and 
through social media. In total, 750 entries were collected for the motorcycle contest. 
 
All in all, 660 new email addresses were added to the Travel eNewsletter database through the three 
contests. 
 

 
NATURE AND OUTDOORS CONSUMER SHOWS 
 
Toronto Outdoor Adventure Show     
International Centre, Toronto, Ontario 
February 19-21, 2016 
 
The 20th annual Toronto Outdoor Adventure Show featured over 318 adventure exhibitors filling the 
show floor to capacity. Attendance was pegged at roughly 25,700. Geared towards avid outdoor 
enthusiasts, the show features quality outdoor equipment and clothing, outdoor adventure travel 
ideas, and exciting presentations. 
 
NeONT’s corner booth #418 was located in the Ontario Outdoor Adventure Pavilion, across from 
Ontario Tourism. Traffic was strong and constant over the three-day show, with Saturday being the 
busiest. 
 
Fans of hiking and paddling were genuinely keen on travelling to the Region. Experienced paddlers who 
had already visited Northeastern Ontario expressed their interest in finding new waterways in which to 
set off in their canoe or kayak. The display map was a great tool to help with answering the most 
common question, which dealt with NeONT’s boundaries and catchment area.  
 
The “Outdoor Adventures in Northern Ontario” map and the green NeONT tote bag were hot 
commodities that flew off the rack. 
 
The Nemegosenda Lake Lodge Fly-in Fishing Contest was well received and many contest entrants 
were appreciative of being able to use the iPad instead of a paper ballot to enter. 



Ottawa Outdoor & Adventure Travel Show 
EY Centre, Ottawa, Ontario 
March 19-20, 2016 
 
The Ottawa Outdoor & Adventure Travel Show features all things outdoors to entice enthusiasts, 
showcasing outdoor adventure experiences, travel destinations, and retail equipment. This year’s 
location in booth #317 was much improved over last year. However, it would have been better to have 
other Northeastern Ontario tourism operators located closer together. 
 
While the number of people with whom NeONT staff interacted was lower than in previous years, 
many of them had already travelled to the Region and were genuinely interested in getting more 
information. The Ottawa market seemed most interested in paddling, hiking, and camping in the areas 
around Mattawa, North Bay, French River, Killarney, and Manitoulin Island. Consumers were also 
interested in information about Timmins and Moosonee, and about where the voyageurs and the 
Group of Seven had travelled. 
 

 
FISHING AND HUNTING CONSUMER SHOWS 
 
The Great American Outdoor Show 
Pennsylvania Farm Show Complex, Harrisburg, Pennsylvania 
February 6-14, 2016 
 
 

                  
 

NeONT booth #2520 at the Great American Outdoor Show 2016 



The Great American Outdoor Show is the largest consumer show of its kind, attracting outdoor 
enthusiasts from Pennsylvania, Maryland, Virginia, West Virginia, Delaware, New Jersey, New York, and 
Washington, D.C. Attendance at the 2016 show was up 3.5 per cent from 2015, with nearly 200,000 
attendees over the nine-day event.  
 
Over 1,100 exhibitors featured everything hunting, fishing, and outdoors in a 650,000-square-foot 
exhibit hall, with nine different halls offering fishing, hunting, and outdoor gear along with firearms, 
RVs, boats, and more. 
 
NeONT booth #2520 was located in the Fishing Hall, but away from the “Hawg Trough” fish tank, which 
had been a deterrent to traffic flow and literature distribution last year. 
 
Overall attendance at the show was good, with large crowds lined up most mornings waiting to enter 
the venue. The majority of attendees who visited the NeONT booth were avid anglers and hunters 
looking for new ideas on locations and lodges. The new booth backdrop featuring the great Gord 
Pyzer, the large display map, and the brochure rack attracted visitors as well. 
 
The signage promoting the favourable U.S. exchange rate played a key role in attracting visitors to the 
booth. 
 
 

                       
Toronto Spring Fishing & Boat Show 
International Centre, Toronto, Ontario 
February 12-15, 2016 
 
A Family Day Weekend tradition in Ontario, the Toronto Spring Fishing & Boat Show is home to 
hundreds of exhibitors displaying products and services dedicated to those who love the great 
outdoors.  
 
The location of NeONT’s corner booth #334 seemed to serve well for attracting through traffic coming 
from all directions. Consumer questions dealt primarily with NeONT’s borders and travel distances, and 
the display map of the Region was invaluable for explaining NeONT’s catchment area to those 
unfamiliar with the area.  
 



However, NeONT staff found that fewer attendees stopped at the booth, resulting in the distribution 
of fewer Guides. Partner brochures, on the other hand, were well received as many consumers were 
interested in lodges that catered specifically to anglers.  
 
Other popular questions centred on where to go fly fishing, and the best places to fish for speckled 
and brook trout. 
 
 
 
 

 
 
World Fishing and Outdoor Expo 
Rockland College Campus, Suffern, New York 
March 10-13, 2016 
 
For almost 40 years, this annual four-day show has been the largest and most popular sport show east 
of the Mississippi, with everything for fans of freshwater fishing, saltwater fishing, and hunting. 
 
The addition of the brochure rack and the large display map drew attention to NeONT booth #311 as 
did the presence of guest angler/writer, Jim Root, who gave away free tackle as he introduced his fans 
to Northeastern Ontario. 
 
Many show attendees had previously visited the Region and were keen on returning, asking about 
things to see and do en route to their destinations. Consumers also asked for information about fishing 
and hunting licences, and where to fish for specific species of fish. 
 
Information about the exchange rate came as a pleasant surprise to many consumers, and judging by 
their reactions, may have had a significant impact on their decision to consider Northeastern Ontario 
as their next travel destination. 

 



MOTORSPORTS CONSUMER SHOWS 
 
The Toronto International Snowmobile, ATV & Powersports Show 
International Centre, Toronto, Ontario 
October 23-25, 2016 
 

 
 
 
This is the show for those who are snowmobile, ATV, and all-round powersports enthusiasts. The show 
floor features exhibitors while the Outdoors Event Area is home to live racing and freestyle shows.  
 
Located on a corner in the Ontario section, in a row with all the Ontario Federation of Snowmobile 
Clubs, the location of NeONT booth #2414 was great as was the overall attendance at the show. The 
new snowmobile backdrop and table wrap featuring the BIG branding and incredible snowmobile 
photographs were very eyecatching.  
 
Many show attendees had previously visited Northeastern Ontario and were interested in returning. 
The snowmobile contest stirred up a great deal of excitement because the prize was two full days of 
riding in the Cochrane area.  
 
  

The Toronto show was a MASSIVE success . . . I met at least a dozen Americans from New York 
and Ohio who came to the show and who will be bringing groups to NeONT this winter. I also received 
a phone call this morning from a show attendee who told me the NeONT booth looked great—very 
professional, bright, and of course BIG! 
         Jeff McGirr 
           NeONT Board member and show volunteer 
 
 
 



The North American International Motorcycle Supershow 
International Centre, Toronto, Ontario  
January 8-10, 2016 
 
With over 500 exhibitors in seven halls, and over 1,000 motorcycles on display, this is North America’s 
largest retail show for motorcycle enthusiasts.  
 
NeONT booth #1632 was located in Hall 1 with Ontario’s other Regional Tourism Organizations.  This 
was NeONT’s first time attending the North American International Motorcycle Supershow and the 
high traffic all weekend long indicated that the show itself and the booth location were both ideal.  
 
Some attendees specifically sought out the NeONT booth because they were planning a trip to the 
Region and were in search of resources. NeONT staff heard over and over again that with the low 
Canadian dollar, travellers were seeking Canadian—not American—destinations. 
 
The Motorcycle Map was a hot commodity and the large display map was a powerful tool for drawing 
consumers to the booth. The most common question was about guided motorcycle tours and whether 
or not NeONT offered them.  
 

 
 
NeONT staff Candice Maitland and Kirsten Hysert at the North American International Motorcycle Supershow in Toronto 



Salon Moto et VTT de Québec (Québec City Motorcycle & ATV Show) 
February 5-7, 2016 
Centre de foires, Expocité, Québec City, Québec 
 
More than 19,000 visitors attended the three-day Salon Moto et VTT de Québec (Québec City 
Motorcycle & ATV Show), with its 100+ exhibitors and close to 400 vehicles decorating the show 
floor. The location of NeONT booth #439 was ideal, right near the main entrance to the show. 
 
The response to NeONT was described as “amazing” and traffic as “extremely busy.” With the low 
Canadian dollar working in the Region’s favour, it seems that the market is looking at Northeastern 
Ontario as a potential destination for motorcycle riding. Many consumers commented that they 
normally tour the USA but will not be doing so this year because of the exchange rate. 
 
The display map on the easel was key. It was recommended that more towns on the Québec side of 
the border be added to the map to illustrate how close NeONT’s catchment area is to the province of 
Québec.  
 
 

CONCLUSION 
Attending consumer shows in our key markets is an excellent way to reach the travelling consumer 
while they are in the planning stage of choosing a destination, and it is an important business practice 
that helps NeONT build professional relationships, meet the media, and learn new ideas from industry 
experts. For tourism organizations such as NeONT, the two main benefits of attending consumer shows 
are increased brand awareness for the entire Region, and one-on-one interactions, drawing potential 
visitors to our Region.  
 
NeONT staff will review the individual show reports, research OTMPC partnership opportunities, and 
survey industry participants to determine which shows are the best bets to attend in 2016-17. 
 
 
 
 
 
 


